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ment.  If developers this 5500-
unit development located east 
of I-75 and south of University 
Parkway acquire the changes 
they seek, others will most 
likely want similar requests 
from the county in the future.   

A month earlier when 
the County Commissioners 
voted on this application 
County Commissioner Carolyn 
Mason voted to deny amending 
the plan, but after hearing from 
the developer’s representative 
in a private conversation, she 
changed her mind and voted 
with Shannon Staub and Joe 
Barbetta.  The County Planning 
Commission and County staff 
opposed the about face. 

Currently the Depart-
ment of Community Affairs, 
the state’s growth management 
agency is reviewing the plan.  
Once their recommendations 
are sent to Sarasota County, 
there will be another public 
hearing and a final vote by the 
county commissioners.  The 
vote will be held in a few 
months and everyone who ca-
res about this issue should 
watch for the meeting.  This 
will be our last opportunity to 
oppose the change to Sarasota 
2050 Plan.  (see President, p.3)   

               S a r a s o t a 
County after years of planned 
meetings including several 
with county residents, estab-
lished what has come to be 
known as the Sarasota County 
2050 Plan which spelled out 
how future development 
would take place east of Flor-
ida Interstate 75 (I-75).  With 
an economic downturn things 
are beginning to change on 
both the state and locally lev-
els. 

Sarasota County 2050 
Plan had the support of most 
county residents and all 
County Commissioners.   Con-
servation and smart growth 
were to be the guidelines for 
future development.  Allowing 
increased density in some ar-
eas would enable land preser-
vation with wide buffers, and 
assurance of the protection of 
environmentally sensitive 
lands.   

On July 8, 2009 the 
County Commission, in re-
sponse to requests from devel-
opers of the first proposed 
village, voted three to two to 
amend the 2050 Plan to repeal 
strict buffer requirements, and 
to revise the promise to protect 
wetlands near the develop-

Join Us for an  
informative Panel 
Discussion on the 
status of National 

Health Care  
Reform with  
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My name is Ted Koszarski and I love Venice.  I 
love our people and our lifestyle.  Our population is 
above the national average in education.  Our citi-
zens devote an admirable amount of their time vol-
unteering at a variety of jobs. 

Because I love Venice, 
I want our communi t y 
to grow and prosper.  My 
desire to pre- serve para-
dise means I represent the 
public interest and not the 
special inter- ests.  I envi-
s i o n  C i t y C o u n c i l 
working in concert with 
the business communi t y 
so that all will profit in pur-
suing sustainable growth, environmental protection, 
and green businesses.  This vision includes a fam-
ily-friendly airport and the Venice Public Golf 
Course.  

 Developers and business people are among 
those who chose to retire in Venice.  Our senior 
citizens are a rich resource of experience, talent, 
and leadership.  I want to pay special attention to 
their needs and to broaden the opportunities and 
resources they seek. 

 As a semi-retired advertising/broadcasting 
executive from New York, I have been active in 
many Venice civic and public organizations.  For a 
complete resume of my background, please visit my 
web site: www.koszarskiforvenice.com.   

I seek your vote on November 3rd for City 
Council Seat #3. 

Ted Koszarski, Candidate 
Venice City Council – Seat #3 

 

Upcoming Venice City Council  
Candidate Debates 

Fri., Sept. 18th - 11:00am - Senior Friendship Center 
 

Fri., Sept 25th - 11:30am - Tiger Bay Club at Venice 
Yacht Club (for members and guests) 

 

Mon., Oct. 12th - 6:00pm - Venice Library 
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VOICES  is the official monthly newsletter of the 
Venice Area Democratic Club 

P.O. Box 1743 
Nokomis, FL  34274-1743 
Telephone:  941-492-5965 

VOICES  Editor:  Trudi Musselman 
Mailing: Susette Bryan  

 

Website:  www.VeniceDemocrats.org 
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To often during bad economic 
times politicians relax rules and policies 
that they never would consider doing if 
the economy or job market were better.  
It is up to each one of us to address what 
to many in the county is considered sell-
ing out.  We have to attend the county 
commission meeting and speak up in 
opposition to this turn of events. We 
should consider this a broken promise.�  
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Health care is a right, not a privilege!  The Sarasota Democratic Party joins with 
Americans across the country, to help educate citizens about the TRUTH behind 
President Obama’s health care reform plans. 

The health reform debate, to-date, has been divisive and combative. But the facts 
are clear: If we allow the status quo to prevail, we are doomed to bankrupt ourselves 
and future generations. Things must change now in order to ensure that Sarasotans, 
Floridians and all Americans can be assured of a stable and secure health care system. 
Costs are out of control. Access to affordable, quality healthcare is becoming scarcer. 
Health insurance premiums for residents of Florida have risen 88% since 2000.  

Undeniably, Americans believe in the right to have choices when it comes to 
quality, affordable health insurance even if you lose your job, switch jobs, move or 
get sick. The Sarasota County Democratic Party has assembled a wide range of 
thought leaders to tackle many of the issues surrounding the healthcare debate. Please 
join us for one or more of the following programs for a comprehensive review of how 
healthcare can affect you. 

Wednesday, September 23rd - 12:00 Noon – 1:30 pm 
Health Care ReformThru the AARP Lens 

Healthcare policy impacts everyone. Learn about the AARP's perspective on pro-
posed health care reforms and specific ways seniors may be affected. Lori Parham, 
Ph.D., State Director AARP-Florida Before becoming State Director in early 2007, 
Dr. Parham served as Advocacy Manager for State Affairs and was responsible for 
policy and legislative advocacy. Her graduate degrees from Florida State University 
concentrated in Political Economy and Aging. 

Wednesday, September 30th - 12:00 Noon – 1:30 pm 
Setting the Record Straight: Health Care Reform andWomen’s Health  

Anti-choice groups are using health care reform negotiations to pursue an agenda 
to prevent women’s access to comprehensive reproductive health care.What you 
should know, how you can help set the record straight and what you can do to protect 
women’s reproductive rights. Adrienne Kimmell, Executive Director Florida associa-
tion of Planned Parenthood Affiliates Adrienne Kimmell leads statewide efforts to 
advance Planned Parenthood’s public policy agenda through legislation, organizing, 
and electoral work. 

Saturdayday, November 21st - 10:30 am – 12:00 Noon 
Please mark your calendars for a very special healthcare reform program at the 

Sarasota County Democratic Headquarters. Doctors Jeff Otten and Keith Edelin have 
prepared a fascinating lecture on the topic from the physician perspective. Details will 
follow.  All lectures will be held at Sarasota County Democratic headquarters, 7358 
S. Tamiami Trail in Coral Cove Mall.  Please register to attend. Call 330-9400 or 
email headquarters@sarasotadems.org. Suggested donation: $10. 
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Many of us -- or our family mem-
bers -- have memories of USA wars 
going back as far as World War I, “The 
War to End All Wars.”  The USA then 
entered WWII, the Korean War, the 
Vietnam War, the Bosnian War, the 
Gulf War, the War in Saudi Arabia, the 
fight in the Falkland Islands, the Iraq 
War, and now the War in Afghanistan.  
The U.S. always seems to be involved in 
a war somewhere.   

“War Made Easy,” the film viewed 
by VADC August meeting attendees, 
examines the pattern of deciding to go to 
war in the past half century, while pre-
senting footage of battles of World War 
II, Vietnam, Korea, and Iraq. 

Norman Solomon, a syndicated 
newspaper columnist, has studied this 
pattern and sees parallels that cry out for 
examination.  The reasons for war vary 
but the true rationale for war has been 
known only among the elite circles in 
Washington, DC according to Solomon.  
He blames both parties for giving misin-
formation, distortion, and exaggeration, 
from Franklin Roosevelt to Lyndon 

Johnson, to Nixon, to Clinton, to George 
W. Bush.  

“The foundation has to be built and 
the case needs to be made for war,” said 
Solomon; propaganda to arouse public 
support for war is not new.  It was done 
effectively in WWII, and the same ma-
nipulative techniques are being used to-
day.  “They provide a way to legitimatize 
plans made by government,” he said. 

The movie shows in a succession of 
quick flashes of past presidents, both 
Democrat and Republican, who, saying 
how much they love peace and hate war, 
gave the go-ahead for U.S. troops to enter 
into combat in other countries.  

Americans like to think we are not 
subjected to propaganda but past news 
media clips say otherwise.  A recent ex-
ample showed the Bush Administration’s 
push for the Iraq War.  Talking heads of 
his cabinet – from Donald Rumsfeld to 
Condoleezza Rice to Colin Powell – in 
various public forums, repeated the same 
words, “weapons of mass destruction.”  
The drumbeat was sounded, the spider 
web for the media was spun for our inva-
sion of Iraq.   

Solomon is baffled that the major 
media did not challenge the govern-
ment’s word: “Officials blow smoke and 
cloud reality.”  CNN’s resource was sup-
posedly independent retired generals who 
provided the commentary.  In fact, 
CNN’s new chief executive said he went 
to the Pentagon with the list of retired 
generals.  He later announced, “We were 
in line with the Pentagon.”  Solomon sees 
using the Pentagon as a news-reporting 
source as a grievous error.  

He chastises the press’s failure to 
check reports of Iraq’s missiles.  He said 

the media jumped onto the bandwagon of 
Colin Powell’s message of Iraq’s hiding 
the missiles.  

The Pentagon controlled the media 
well during the Gulf War, and better in 
Iraq.  The Pentagon gave reporters access 
by embedding them in the troops, thus hav-
ing them become part of the invasion appa-
ratus.  As a result, they take ownership in 
the theater of war, and the original question 
of the whys gradually evaporates as the 
reporters become absorbed with the how’s.  

Oregon Senator Wayne Morris chal-
lenged the prerogative of the US govern-
ment to go to war in Vietnam.  Foreign 
policy belongs to the people, and the presi-
dent is the administrator of the people’s 
foreign policy, he asserted.  That kind of 
faith in democracy is not in fashion, con-
tends Solomon.  He recalled that NBC can-
celled the Phil Donahue Show because 
Donahue was an early vocal critic of the 
Iraq War. 

“War Made Easy” focused our atten-
tion on how easy it is to manipulate not 
only the public, but also the media into 
consensus belief.  However, the movie 
failed to pull all the loose threads it dan-
gled in front of us to provide a conclusion.  
Also, the premise that the American people 
must be manipulated into believing a cause 
is worthy of waging war was supported by 
only the voice of reporter Norman Solo-
mon, whose talking head appeared 
throughout the movie.  The film’s creators 
could have presented a more convincing 
argument by including statements by addi-
tional respected journalists.   

The film ended with a key question 
unasked, “how do we change the manipu-
lating process?”                                       �  
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Next Month’s Meeting: 
 

Maryann Terry, 
Development Director 
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It appears that a contagion of hysteria has 
rooted itself within the increasingly outspoken 
protests against a variety of government 
stimulus programs.  

Since the country’s economic health is a 
key element in any investment decision, let 
me offer up a synopsis of what has taken 
place and its potential effects on your invest-
ment posture. 

The salient details regarding the eco-
nomic precipice we faced earlier are indisput-
able. We were on the brink of financial disas-
ter and without the unprecedented actions 
orchestrated by the Federal Reserve; the Great 
Depression of 1929 would have been rele-
gated to tea party status. 

The current administration did not invent 
the budget deficit or the national debt. And 
while increasing both was distasteful, no other 
course of action was or is feasible, unless of 
course you have a penchant for bread lines 
and tin cups of pencils being sold on street 
corners. Furthermore, let me remind you that 
eight years prior we had a budget surplus. 

Are we currently on the road to recovery, 
yes, but along the way it was necessary to 
correct some egregious errors in judgment and 
policy.  

For example, in the name of global com-
petition, the banking industry was given a free 
hand to do as it saw fit with minimal regula-
tion, the idea being that banks would act in 
everyone’s best interest.  

Former Fed Chairman Alan Greenspan 
even said as much in his memoirs, “The Age 
of Turbulence: Adventures in a New World,” 

with taxpayer dollars was more palatable than 
seeing a bankrupt GM and Chrysler auctioned 
off in parts. 

Finally, we come to the contentious topic 
of healthcare reform. The recently eulogized 
quotes of the late Ronald Reagan, espousing 
freedom from ever encroaching government 
controls and oversight, were originally deliv-
ered in support for Operation Coffee Cup, a 
campaign by the American Medical Associa-
tion to block the passage of Medicare.  

Now all you over the age of 65, who want 
to give up government run Medicare, raise 
your hand. I thought so. The last thing the 
healthcare industry wants is increased compe-
tition or regulation. Sound familiar?  

So how does this relate to your invest-
ments? The answer is simple. Unrestricted 
access to markets with minimal competition 
and ever rising profit margins, leads to higher 
share prices and a drug like euphoria for share-
holders.  

Meanwhile, management gorges on astro-
nomical compensation, while product quality 
and customer well-being deteriorate. Don’t 
believe me; fine...now suppose I tell you a 
bedtime story about oil. 

You can write to financial columnist Lau-
ren Rudd at LVERudd@aol.com. Phone calls 
accepted between 10 AM and 3 PM at (941) 
346-5444. Find Back columns at 
www.ruddreport.com. Lauren Rudd offers 
commentary Thursdays on SNN News 6 dur-
ing the 5:30 p.m. live newscast and takes your 
questions on Wednesday from 4-5 PM on 1490 
AM.                                                     �  

when he wrote on page 368, ”Individuals 
trading freely with one another following their 
own self-interest leads to a growing, stable 
economy.” Needless to say that is not exactly 
what happened.  

Should we have let Wall Street and the 
banking industry fall on their petards? Many 
thought it would be justice served. Unfortu-
nately, to do so would have caused considera-
bly greater harm than good, as was evidenced 
by Lehman Bros. 

The transgressions of AIG, although 
legal, represent the pinnacle of poor oversight. 
While the failure of AIG alone may have been 
survivable, in the context of the subprime 
downfall and a teetering banking industry, the 
potential risks were too great.  

The only alternative was to support AIG 
with government aid until an orderly unwind-
ing could take place. Yes, several major banks 
and investment firms benefited from the unde-
served largesse. However, AIG was an intrac-
table problem with no utopian solution. 

As the economy withered away, so did 
the domestic auto industry. Yet, theirs was a 
problem of their own making that began many 
years prior. On several occasions I wrote that 
the domestic auto companies were probably 
the worst managed companies on the planet. 
So how did they survive for so many years? 
When competition was minimal and market 
share all but guaranteed, a lot of peccadillo 
activity went unchecked.  Then the tides re-
ceded and guess who was swimming naked. 

However, the tentacles of the auto indus-
try are so far reaching that temporary relief 
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Join us in the battle of Health Care Reform by visiting the Democratic Party of Sarasota website at www.sarasotadems.org.  
Take our online Healthcare Reform survey at: http://www.sarasotadems.org/hcsurvey/index.php?em 

 
Health Care Reform Facts - The White House is sponsoring the Health Insurance Reform Reality Check website at 

www.whitehouse.gov/realitycheck.  This site focuses on what reform really means for families across the country and debunks 
common myths.  It also provides you with online content to share the facts.  We encourage you to become informed and share the 
FACTS. 

 
Voice your opinions to our elected officials on how you want them to represent you on Health Care Reform:   
Senator Bill Nelson, D, 202-224-5274, http://www.billnelson.senate.gov/contact/email.cfm  
US Representative, Dist 13, Vern Buchanan, R, 941-951-6643, http://www.buchanan.house.gov/contact.shtml 
 
Stop by the Sarasota Democratic Party’s Health Care Reform Center at our new Democratic headquar-

ters at 7358 S Tamiami Trail, in Coral Cove Mall, just south of Stickney Point Rd. (The number 17 bus 
from Sarasota to Venice stops southbound directly in front of the new office. Heading north, the stop is di-
rectly opposite, in front of Wilde Honda.) 
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STATE  GOVERNMENT 

Website:  www.MyFlorida.com 

Governor  

Charlie Crist 

Phone: 850-488-7146 

Fax: 850-487-0801 

Email: Charlie.Crist@myflorida.com 

Attorney General 

Bill McCullom 

Phone: 850-414-3300 

Chief Financial Officer 

Alex Sink 

Consumer Hotline: 800-342-2762 

Email: cfo@fldfs.com 
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SARASOTA  COUNTY  GOVERNMENT 

Website:  www.SCGov.net 

Board of County Commissioners 

Phone: 941-861-5344 

District #1:  Carolyn Mason 

Email: CMason@scgov.net 

District #2:  Joe Barbetta 

Email: JBarbett@scgov.net 

District #3:  Shannon Staub 

Email: SStaub@scgov.net 

District #4:  Nora Patterson 

Email: NPatters@scgov.net 

District #5:  Jon Thaxton 

Email: JThaxton@scgov.net 

Clerk of the Circuit Court 

Karen Rushing 

Phone:  941-861-7400 

Email:  ClkInfo@scgov.net 

Property Appraiser 

Bill Furst 

Phone:  941-861-8200 

Email:  Appraiser@sarasotaproperty.org 

FEDERAL  GOVERNMENT 

Website:  www.firstgov.gov 

U.S.  President 

Barack Obama 

www.WhiteHouse.gov 

Phone: 202-456-1414 

Fax: 202-456-2461 

Email: President@WhiteHouse.gov 

U.S. Senators 

Bill Nelson 

www.BillNelson.Senate.gov 

Phone: 888-671-4091 

Fax: 202-228-2183 

Mel Martinez 

www.Martinez.Senate.Gov 

Phone: 202-224-3041 

Fax: 202-228-5171 

US Representative—District 13 

Vern Buchanan 

www.buchanan.house.gov 

Phone: 941-951-6643 

Fax: 941-951-2972 

DC Office: 202-225-5015 

STATE  GOVERNMENT (cont.) 

Commissioner of Agriculture 

Charles Bronson 

Phone: 850-488-3022 

Email: Commissioner@doacs.state.fl.us 

State Senator  - District 23 

Nancy Detert 

Phone: 941-480-3547 

Fax: 941-480-3549 

Email: Detert.Nancy.web@FLSenate.gov 

State Representative - District 70 

Doug Holder 

Phone: 941-918-4028 

Email: Doug.Holder@myfloridahouse.gov 
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VENICE CITY GOVERNMENT 

Website:  www.VeniceGov.com 

Venice City Council 

Phone:   941-486-2626 

EdMartin,  Mayor 

EMartin@ci.venice.fl.us 

Sue Lang, Vice Mayor 

SLang@ci.venice.fl.us 

Kit McKeon 

KMcKeon@ci.venice.fl.us 

John Moore 

JMoore@ci.venice.fl.us 

John Simmonds 

JSimmon@ci.venice.fl.us 

Vicki Noren Taylor 

VTaylor@ci.venice.fl.us 

Ernie Zavodnyik 

EZavodn@ci.venice.fl.us 

Venice City Manager 

Isaac D. Turner 

Phone:  941-486-2626, Ext. 24006 

Email:  ITurner@ci.venice.fl.us 

SARASOTA  COUNTY  GOV’T (cont.) 

Sheriff 

Tom Knight 

Phone:  941-861-5800 

Email:  SrqSher@scgov.net 

Supervisor of Elections 

Kathy Dent 

Phone:  941-861-8600 

Email:  KDent@scgov.net 

Tax Collector 

Barbara Ford-Coates 

Phone:  941-861-8300 

Email:  info@SarasotaTaxCollector.com 
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Personalized greeting cards 
with your photos from your 
computer!  Click send and the 
card is printed, addressed, a 
real stamp used, and mailed! 

Half the price of Hallmark. 

Try if for free at: 

www.sendoutcards.com/bruce 

Bruce Brunette 

941-223-6373 

Attention Business Owners and Candidates: Advertising Rates for VOICES: 

Business Card Ad:  $25/month 
1/4 Page Ad:  $40/month 
1/2 Page Ad:  $75/month 

Contact the VOICES Editor if you wish to advertise! 

VOICES     ~     Venice Area Democratic Club     ~     September 15, 2009 
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